
HIGHLIGHTS
Ruffalo Noel Levitz  
Director of Creative and Marketing Services  |  (4/2023 – Present)

Potential, Unlocked – I joined Ruffalo Noel Levitz, the leading agency in 
marketing for higher education, to reconstruct the Creative and Integrated 
marketing departments with a goal of improving performance and marketing 
functions. During my tenure, the team experienced a 42.29% increase in 
conversions, up to an 84% improvement in solution delivery times and an 
increase in workforce efficiency by 2,990 hours per year across the team.

Reflex Media  
Sr. Creative Director  |  (11/2021 – 4/2023)

Performance Marketing – At Reflex Media, a brand development and marketing 
agency, my charter was to lead cross-functional teams in the creation of 
measurable creative strategies for performance-driven campaigns. In 2022, 
we relaunched an international dating platform featuring 128 videos in five 
languages and over 300 landing page variations to expend the brand’s reach 
in the European market.

My Daily Choice®  
Creative & Marketing Director  |  (07/2019 – 11/2021)

Expanding Consumer Products – At MyDailyChoice, an eCommerce wellness 
company, I drove innovative marketing solutions across various executions 
that included video, email, social media, and environmental campaigns. Over 
two years, I contributed to growing annual revenue from $95M to $175M by 
launching five new brands in travel, essential oils, cosmetics, apparel, and 
forex/cryptocurrency.

Cirque du Soleil®  
Las Vegas Studio Manager  |  (03/2012 – 07/2019)

Artistic Entertainment – At Cirque du Soleil, I built and led a high-
performance creative team in the Las Vegas market, bringing the branding 
and execution of multi-million-dollar advertising campaigns in-house. This 
expanded our internal agency’s offerings to include writing, design, video, and 
environmental graphic services, enabling seamless scalability and efficient 
growth within the company’s primary market.

Art Institute of Las Vegas  
Adjunct Faculty  |  (10/2014 – 06/2019)

Collegiate Instructor  – As an adjunct instructor, I focused on fostering student 
growth through engaging lessons, real-world applications, and personalized 
guidance to support their academic and professional development. My efforts 
included building ongoing relationships with AAF and AIGA, culminating in 
increased student job placement rates.

Federal Signal Technologies, A division of 3M
Art Director  |  (04/2010 – 03/2012)
B2B Technology – At Federal Signal Technologies, the Intelligent transportation 
division of 3M, I was pivotal in driving marketing success by developing the 
companyís first trade show experiences, leading to a $25 million contract 
for Elizabeth River. I created a holistic brand strategy that integrated multiple 
brands under one solution and building a new creative department. 
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PROFESSIONAL SUMMARY
Award-winning Creative Director 
with nearly 20 years of experience 
leading cross-functional teams in 
design, digital marketing, UX/UI, 
content, and SEO. Proven success 
in optimizing creative operations, 
leveraging data-driven strategies 
to map customer journeys and 
drive measurable results. Expertise 
in brand development, omni-
channel marketing, and campaign 
management, with a strong track 
record of improving efficiency and 
boosting conversion rates across 
industries like entertainment, 
technology, fashion, and education.

TECHNICAL SKILLS
• � Creative Direction

• � Brand Development

• � �Adobe Creative Suite

• � �Environmental Design

• � Digital Marketing

• � �Creative Strategy

• � �Project & Workflow  
Management

• � �Marketing Communications

• � �Event & Convention Marketing

• � �Content Creation

• � �SEO 

• � �Social Media

• � �Omni-Channel Marketing

CreativeJason Isaac
Data-Driven Creative Director + Visual Narrator 

http://duality-design.com
https://www.linkedin.com/in/isaacdesign


EXPERIENCE
Ruffalo Noel Levitz  
Director of Marketing and Creative Services  |  (4/2023 – Present)

• � Directly managed 44 team members consisting of writers, designers, video/
motion graphics, digital marketers, analysts, and SEO professionals

•  �Oversaw the management of over $12M in annual ad spend across multiple 
collegiate programs, focusing on converting raw inquiries into enrolled 
students, which resulted in a 42.29% increase in conversions.

• � Partnered closely with executive and product teams to redefine enrollment 
communication flow using a data-driven approach. This collaboration led to a 
35.2% increase in open rates and a 0.94% increase in click rates.

Reflex Media  
Sr. Creative Director  |  (11/2021 – 4/2023)

• � Oversee cross-functional content, design, web development, and social 
teams to drive the creative vision and strategy, emphasizing engagement and 
conversions.

• � Collaborate with Digital Marketing and Product teams to analyze trends, 
gather customer insights, and track performance using key marketing 
KPIs to optimize campaigns and increase ROA’s.

• � Ideated and developed event-based email and pop-up triggers, resulting in a 
$20K+ daily revenue increase.

• � Expanded digital advertising presence to OTT/CTV, TikTok, Snapchat, and 
Reddit, with a video focus, achieving ROAs over 40%.

My Daily Choice®  
Creative & Marketing Director  |  (07/2019 – 11/2021)

• � Led the design, social, and copywriting teams, scaling each while 
implementing new workflow processes that enhanced efficiency.

• � Played a key role in launching 45+ new products in 9 months, overseeing 
package design, launch videos, and roll-out strategies for each product line.

• � Led the creative development for the 3rd annual MyDailyChoice convention, 
engaging 4,500 attendees through social photo ops, environmental 
storytelling, and motion graphics for a 500 ft presentation board. Success was 
demonstrated by selling 6,000 tickets for the next year within a month.

• � Converted live events, including the annual convention, to an  
all-virtual platform, with weekly engagements of 4,000 attendees, 180,000 
shares per monthly event, and 25,000 live attendees  
for the convention.

CreativeJason Isaac
Data-Driven Creative Director + Visual Narrator 

2021 - 10 Awards
2020 - 4 Awards
2019 - 3 Awards
2018 - 2 Awards

2017 - 6 Awards
2016 - 1 Awards
2015 - 1 Awards
2008 - 2 Awards

2021 - 8 Awards
2020 - 3 Awards
2019 - 3 Awards
2018 - 3 Awards

2017 - 4 Awards
2015 - 1 Awards
2014 - 1 Awards
2008 - 1 Awards

2021 - Awards
2020 - 6 Awards
2019 - 3 Awards

2018 - 2 Awards
2017 - 4 Awards
2016 - 1 Awards

GOLD 
ADDY Awards20

SILVER  
ADDY Awards24

BRONZE  
ADDY Awards29

EDUCATION
�Kent State University
• � Bachelors of Arts, Visual 

Communications Design

•  Minor, Advertising

ORGANIZATIONS
�American Advertising Federation

•  �President  
Las Vegas Chapter (2020 – 2022) 

•  �Education Chair  
Las Vegas Chapter (2015 – 2020)

• � ADDY Committee  
Las Vegas Chapter (2015 – 2020)
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AWARDS

https://www.linkedin.com/in/isaacdesign
http://duality-design.com


Cirque du Soleil®  
Las Vegas Studio Manager  |  (03/2012 – 07/2019)

• � Cultivated the brand voice to emphasize each show’s unique storylines 
while maintaining and leveraging the Cirque du Soleil brand equity through 
traditional, digital, video, and experiential marketing efforts.

• � Developed multiple platform campaigns that included branding, webisodes, 
sizzle spots, and the in-market storytelling of iconic shows such as Mystère, 
O, and Blue Man Group. 

• � Managed and negotiated our print needs resulting in $500,000 of annual 
savings while increasing our demand year over year. 

• � Created and managed a trafficking system that saved the marketing 
department 1,768 man-hours a year.

Art Institute of Las Vegas  
Adjunct Faculty  |  (10/2014 – 06/2019)

• � Developed and delivered comprehensive curriculums, providing mentorship to 
students while teaching core principles in graphic design.

• � Lead faculty advisor for student chapters of AIGA and AAF. This venture has 
resulted in an annual Student partnership with AAF,  
12 Student Addys, and a collaboration with the National AIGA  
Education Committee.

•  �Created a student based advertising agency that was solely funded by the 
students’ work in the community. This organization was built based on a need 
to support recruiting and awards initiatives.

Federal Signal Technologies, A division of 3M
Art Director  |  (04/2010 – 03/2012)
•  �Created and led a new creative department for a 3M division, that included 

the development of print/digital assets, workflow processes, hiring and 
training staff.

•  �Established a holistic brand approach for Federal Signal Technologies that 
allowed for the assimilation of Five recently acquired brands to be offered 
as a singular solution.

•  �Developed a new graphics and marketing department from the ground up 
to include multiple team members, processes and workflow systems

•  �Planed, Developed, and Managed four annual trade show executions

Extended Experience
Caesars Entertainment  
Graphic Designer  |  (02/2009 – 04/2010)
MGM Resorts International 
Production Artist  |  (05/2008 – 10/2008)
The Idea Factory
Production Artist  |  (05/2007 – 05/2008)
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